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Baudrillard s Viewpoint on Leisure Consumed
HE Lan ping
(Department of Socblogy, Nanjing U niversity, Nanjing 210093, China)
Abstract: Along with the forthcoming of postindustrial society and consumer siciety, leisure, include travel, is coerced into the tide of mass cow
sumption. Baudrillird thinks that leisure in consumer society has become cultural signs and an object to been consumed. Leisure is obligation ethic,
s0, leisure and freedom in leisure are not conceivable. Baudrillard also refutes the mythology that everyone in leisure is equal.
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Review Consumption Thought of the Post Modern in the West

HU Jin-feng

(T he Philosophy Department, Beijing Normal U nivesity, Beijing 100875;
Liaoning Industry Institute Socil Science Departm ent, Jinzhou 121000, China)

Abstract: In the post modern society, symbol and image of consumption clear up discriminative betw een art and life, and produce symbol producer
and cultural agent.this text make a primary discuss and think wih it
Key words: post-modern; consumption; symbol
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